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Abstract

We examine how extrinsic incentives affect bloodatmns through the analysis of 14,000 Red Crossdl
drives in NE Ohio. Drive-location fixed-effects regsions show that the number of donors who attémnpt
donate and the number of units of blood collectgdificantly increase when there are promotionse Th
effects are similar in magnitude regardless of Wwhiepromotions have material or symbolic value,dret
significantly larger when both types of promoti@rs offered. There is also a significant increasthe
number of donors being deferred from donating wéigimer material or non-material incentives are reffie
but the increase in deferrals is proportional ititrease in presenting donors, suggesting that no
disproportionate increase in bad-quality donoenisced by these incentives. These results, howewndr
reflect the immediate, “partial” effect of the pision of promotions. We further show that the preseof
material incentives at one drive-location signifittg lowers turnout at temporally and spatiallygi@oring
drives, which suggests that donors may be sulistittieir altruistic activity across locations airde in
response to the incentives. Neglecting these dubsti effects in the analysis would thus resuldimover-
estimate of the aggregate effect of incentiveshenstipply of blood and could lead to a misleadirgctusion

on the effect of material rewards on pro-socialdwédr.



